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Core reading list and supplementary reading (13 items)
This module is in part based around notions and/or material that can be found in the core
text listed below. It is therefore likely that you will use, or refer to, in your lecture/seminar
sessions the notions and/or material in the book listed here. You will likely be directed to
study aspects of these texts in your out-of-classroom time, that is, in your private study.

Core reading (1 items)

Principles of direct, database and digital marketing, by Alan Tapp; Ian Whitten; Matthew
Housden, 2014

Book  | Core (purchase required) | Purchase advised. Previous editions of this textbook
may also be suitable.

Supplementary sources (1 items)
As indicated in the slides.

Principles of direct, database and digital marketing, by Alan Tapp; Ian Whitten; Matthew
Housden, 2014

Book  | Recommended reading

Key journals (11 items)

Business Horizons
Journal  | Recommended reading

European journal of marketing
Journal  | Recommended reading

Harvard Business Review
Journal  | Recommended reading

Industrial Marketing Management
Journal  | Recommended reading

Journal of Marketing
Journal  | Recommended reading

Journal of Marketing Communications
Journal  | Recommended reading
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http://readinglists.brunel.ac.uk/items/4D18A489-108B-5A15-042B-D9B9C95BA250
http://readinglists.brunel.ac.uk/items/655EAAF2-EAF2-4552-A4D3-7F9B625541B4
http://readinglists.brunel.ac.uk/items/5122AAE0-4660-7753-702D-AF174DA433DB
http://readinglists.brunel.ac.uk/items/46E3401A-DDA3-852B-868E-E67E91D02A47
http://readinglists.brunel.ac.uk/items/732C2B41-A4DE-76E1-ED81-C6F7C09730DD
http://readinglists.brunel.ac.uk/items/9F0148F3-0384-CA73-78C7-D7FB1E3C3DBA
http://readinglists.brunel.ac.uk/items/49ABDA32-D09E-1665-208F-92D074CBD897
http://readinglists.brunel.ac.uk/items/73D0F13D-A5C0-9654-6309-BF34048CC893
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Journal of Marketing Management
Journal  | Recommended reading

Journal of Strategic Marketing
Journal  | Recommended reading

Marketing Intelligence and Planning
Journal  | Recommended reading

Marketing Theory
Journal  | Recommended reading

McKinsey Quarterly
Journal  | Recommended reading

Week 17 (16th Jan 2017) (1 items)
Introduction to the module and to key concepts

Principles of direct, database and digital marketing, by Alan Tapp; Ian Whitten; Matthew
Housden, 2014

Book  | Core (purchase required) | Prepare the Rapid Pizza case study, pp. 30-31. After
this week’s session, read chapter 1 and chapter 15 to consolidate your learning of this
topic. If you wish, use the supplementary sources to extend your learning.

Week 18 (23rd Jan 2017) (1 items)
Analysing the marketing situation

Principles of direct, database and digital marketing, by Alan Tapp; Ian Whitten; Matthew
Housden, 2014

Book  | Core (purchase required) | Prepare the Saco Drive-In case study, pp. 55-56. After
this week's session read chapters 2, 3 and 4 to consolidate your learning of this topic. If
you wish, use the supplementary sources to extend your learning.

Week 19 (30th Jan 2017) (1 items)
Objectives and strategies

Principles of direct, database and digital marketing, by Alan Tapp; Ian Whitten; Matthew
Housden, 2014

Book  | Core (purchase required) | Prepare the iHobo app case study, pp. 128-129. After
this week's session read chapter 5 to consolidate your learning of this topic. If you wish,
use the supplementary sources to extend your learning.

Week 20 (6th Feb 2017) (1 items)
Strategic influences

Principles of direct, database and digital marketing, by Alan Tapp; Ian Whitten; Matthew

2/4

http://readinglists.brunel.ac.uk/items/24AE22E9-544F-B98B-DE36-BEA0891DAAA6
http://readinglists.brunel.ac.uk/items/2D5B2D80-B9AA-0A82-9CDF-6D8F8DE791EC
http://readinglists.brunel.ac.uk/items/22B0552C-051C-DFA7-EB62-CB3D9DC996F2
http://readinglists.brunel.ac.uk/items/BEF9E77A-AFB9-C302-6BC4-F9B25147AFD4
http://readinglists.brunel.ac.uk/items/A5CA1811-7D75-AF6F-E1CF-B04CB1B3F48F
http://readinglists.brunel.ac.uk/items/6BE71DD9-02B9-6611-B180-1B64E51C0106
http://readinglists.brunel.ac.uk/items/750F9028-74B5-7C56-E0EE-DF491AD0E594
http://readinglists.brunel.ac.uk/items/BC0F561C-F714-6778-E8AA-0C14C69DD081
http://readinglists.brunel.ac.uk/items/A16F2BD8-4ACB-6E68-73B0-462569108485
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Housden, 2014
Book  | Core (purchase required) | After the session, read chapter 6 to consolidate your

learning of this topic. If you wish, use the supplementary sources to extend your learning.

Week 21 (13th Feb 2017)
Effective learning week - Use this week for extending your reading, making notes and
revising for the exam.

Week 22 (20th Feb 2017) (1 items)
Relationship marketing and CRM

Principles of direct, database and digital marketing, by Alan Tapp; Ian Whitten; Matthew
Housden, 2014

Book  | Core (purchase required) | Prepare the Insureco case study, pp. 248-249. After
this week's session read chapter 7 to consolidate your learning of this topic. If you wish,
use the supplementary sources to extend your learning.

Week 23 (27th Feb 2017) (1 items)
Digital marketing

Principles of direct, database and digital marketing, by Alan Tapp; Ian Whitten; Matthew
Housden, 2014

Book  | Core (purchase required) | Prepare the Where the hell is Matt? case study, pp.
312-313. After this week's session read chapters 8 and 9 to consolidate your learning of
this topic. If you wish, use the supplementary sources to extend your learning.

Week 24 (6th Mar 2017) (1 items)
Offers and incentives

Principles of direct, database and digital marketing, by Alan Tapp; Ian Whitten; Matthew
Housden, 2014

Book  | Core (purchase required) | Prepare the Friend get Friend Campaign case study,
pp. 354-356. After this week's session read chapter 10 to consolidate your learning of this
topic. If you wish, use the supplementary sources to extend your learning.

Week 25 (13th Mar 2017) (1 items)
Media

Principles of direct, database and digital marketing, by Alan Tapp; Ian Whitten; Matthew
Housden, 2014

Book  | Core (purchase required) | Prepare the Gillette case study, pp. 451-453. After
this week's session read chapters 11 and 12 to consolidate your learning of this topic. If
you wish, use the supplementary sources to extend your learning.

Week 26 (20th Mar 2017) (1 items)
Consumer behaviour and creative execution
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http://readinglists.brunel.ac.uk/items/093AC240-C8BD-EB6D-3E79-3D9697C1CC67
http://readinglists.brunel.ac.uk/items/F8AB9E5D-5999-8DA1-F46E-55FAECC1A9CC
http://readinglists.brunel.ac.uk/items/D8240AB3-897F-F553-B5D5-8DCAF32212FA
http://readinglists.brunel.ac.uk/items/12CD9BD1-785F-BF1B-A707-A4C3B3117F7D
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Principles of direct, database and digital marketing, by Alan Tapp; Ian Whitten; Matthew
Housden, 2014

Book  | Core (purchase required) | Prepare the England and Wales Cricket Board Limited
case study, pp. 492-493. After this week's session read chapter 13 to consolidate your
learning of this topic. If you wish, use the supplementary sources to extend your learning.

Week 27 (27th Mar 2017) (1 items)
Testing, budgeting and market research

Principles of direct, database and digital marketing, by Alan Tapp; Ian Whitten; Matthew
Housden, 2014

Book  | Core (purchase required) | After this week's session read chapter 14 to
consolidate your learning of this topic. If you wish, use the supplementary sources to
extend your learning.

Week 31 (24th Apr 2017)
Revision and Exam Q&A
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http://readinglists.brunel.ac.uk/items/CD52D14F-55B1-B503-7D77-FAFC0F5D789F
http://readinglists.brunel.ac.uk/items/8413A7C0-6612-F2D7-F4E6-1E8FE4BD320F

