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15 items

Consumer behaviour: a European perspective, by Michael R. Solomon; Gary J. Bamossy;
S?ren Askegaard; Margaret K. Hogg, 2013

((Book ]| Core (purchase required)

Consumer behaviour, by Martin Evans; Ahmad Jamal; G. R. Foxall, c2009

( Book J| Recommended

Consumer culture, by Celia Lury, 2011

( Book J| Recommended

Harvard Business Review

(Journal | Recommended

Adweek - Breaking News in Advertising, Media and Technology

| Recommended

Advertising & Marketing Industry News - AdAge

| Recommended

Brandweek Report | Adweek

Webpage || Recommended

WIRED

| Recommended

Projective Techniques in Marketing Research - in Journal of Marketing, by Mason Haire,
1950-04

| Recommended

Belk’s (1988) “Possessions and the extended self” revisited - in Journal of Historical
Research in Marketing, by Daniel Ladik; Francois Carrillat; Mark Tadajewski, 2015-05-18

| Recommended

Brands as symbolic resources for the construction of identity - in International Journal of
Advertising, by Richard Elliott

| Recommended

Symbols for Sale - in Harvard business review, 01.07.1959

Volume:
37
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http://readinglists.brunel.ac.uk/items/2365666D-8C2E-52FB-BDDA-3AA48A722C08
http://readinglists.brunel.ac.uk/items/7CA0CBE3-8D99-BBC4-774E-E559B20F0E9B
http://readinglists.brunel.ac.uk/items/1F394E28-EAA9-A2B3-D75D-72BA0FAA9AA2
http://readinglists.brunel.ac.uk/items/2E186C9D-AA6B-F0B3-989A-0E76CFF5459F
http://readinglists.brunel.ac.uk/items/E1C40391-44A7-3D2B-B17B-8F33FEC32B19
http://readinglists.brunel.ac.uk/items/326AF4A3-DC7E-0F4B-00C7-3B1EB210C141
http://readinglists.brunel.ac.uk/items/66DBC6F7-CB40-0EA7-A20E-3F73CA45E8DC
http://readinglists.brunel.ac.uk/items/59FE0A81-CA46-162D-F914-7F3EB6E91C99
http://readinglists.brunel.ac.uk/items/BE809A45-ADEC-4177-A5F8-A549ED1E38D0
http://readinglists.brunel.ac.uk/items/7AAB41DA-0ED7-756E-6B59-661CD3DE062B
http://readinglists.brunel.ac.uk/items/4DCD3AB1-1303-1399-139B-1F5B16C63CB4
http://readinglists.brunel.ac.uk/items/40371EED-6FB9-9677-EDC0-9DC51C8C58D2
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| Recommended

Grasping the strange and irrational ways consumers behave - in Virtual Strategist

| Recommended

Brand Community - in Journal of Consumer Research, by Albert M. Muniz; Thomas C.
O'Guinn, 2001-03

| Recommended

Special Possessions and the Expression of Material Values - in Journal of Consumer
Research, by Marsha L. Richins, 1994

| Recommended
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http://readinglists.brunel.ac.uk/items/CDC4004F-5C29-F650-7422-EDEFF9447FBD
http://readinglists.brunel.ac.uk/items/18F53073-66ED-61C9-BFC7-BA0B2B2556EF
http://readinglists.brunel.ac.uk/items/44402C8E-932E-1483-2608-92E1115B57D6

